
















































https://medium.com/s/story/how-tech-companies-can-make-their-products-less-addictive-4e409df8316
https://uxdesign.cc/what-designers-can-do-about-internet-addiction-dc972d947752


https://edpb.europa.eu/our-work-tools/documents/public-consultations/2022/guidelines-32022-dark-patterns-social-media_en
https://edpb.europa.eu/our-work-tools/documents/public-consultations/2022/guidelines-32022-dark-patterns-social-media_en
https://www.acm.nl/en/publications/information-for-companies/acm-guideline/guidelines-protection-online-consumer




http://www.forbrukrradet.no/
mailto:finn.myrstad@forbrukerradet.no
https://www.linkedin.com/in/finnmyrstad/
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